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The Globa| Association
of the Exhibition Industry

New media?

New media? | z

Interactive

Super-targeted

Accessible

Personalised

Low-cost

Direct

Exhibitions... p Two thousand years new.

Business doesn't get any more direct than this.




Face time.

This is the age of relationships. You want
the business, you've got to get the face time.

Only one marketing medium delivers qualified
buyers straight to your sales team. Mot just
leads, not just names... people.

Demonstrate the product. Give a test drive.
Answer questions. Overcome objections.
There's nothing you can't do, once you've
got face time.

Exhibitions.

Because business is face-to-face.
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Exhibitionist.

She buys millions of pounds worth of
services every year for her company.

She never takes sales calls.

She's found a much more efficient way to
draw up shortlists, see demonstrations and
ask tough questions.

She's one of millions of business professionals
whao invest their valuable time at exhibitions
EVETY YEaL

Exhibitions.

Because business is face-to-face.
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tried it
heard it
touched it
tasted it
smelled i
noted it
understoQiemit
squeeze dnis
liked it

Exhibitions.

Business doesn't get any more direct than this.
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Exhibitions are part
of the marketing mix.

effective part.

Sales = Leads = Brand Awareness « Positioning

® Education » Research » Face-to-Face

Exhibitions.

Business doesn't get any more direct than this,
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